“State of Social Media

and Healthcare” - general HC trends

for patients online
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YouliT- 12% 90% use PC vs tablet

for health information

Ranking of most accessed
online resources

WebMD: 56%
Wikipedia: 31% Personal computer Smartphone
Health magazine’s websites (PC) and tablet
(e.g., Prevention, Women'’s Health):
Tablet users turn online earlier
T 8 R
None: 27%
24%
. Py
Source matters:
. Most trusted Facebook pages
52% PC after diagnosis 43% tablet after symptom
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