Bl e serrcr TODAY’S WIRED PATIENT

From online search to Each moment, millions of Americans are joining the ranks of a health community.
wearables, technology is changing The patient journey is evolving - at new speeds - and palm-held technology
. Is changing how the health system responds. Search is no longer a passive
patient-focused healthcare information-gathering effort. Technology is unleashing convergence where
every step of the way. disease, care, cost and patient voices are engaged.
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